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Five years on only some of the SDGs are being recognized as
important by media and corporate stakeholders

September 24, 2020. New York. - The media are still struggling to highlight some SDGs at a level that would make

the general public aware of and committed to the issues. Additionally, while leading corporations have increasingly

adopted a commitment to the SDGs not all of the top companies are yet on board with working towards the Goals or
acknowledging their importance to the corporate world in their annual financial reports.

In the five years since 193 heads of state signed on to the UN Sustainable Development Goals, the most progress has
been made in terms of recognizing the importance of Climate Action to preserve the planet. But even here, not all
stakeholders are publicly addressing their commitments or putting actions to words. Meanwhile, other SDGs that
impact the planet’s health - such as Life Under Water - remain almost invisible, highlighting that our oceans are still in
critical peril. In the last year, there has been the most acceleration in corporate commitment to the principle of Peace
& Justice, which include fighting against corruption, supporting the rule of law, and advocating for human rights.

In 2020 COVID-19 has made it obvious how important progress on SDG3, Good Health, is.

“In the past too little focus has been spent on prevention; we hope this will change. And most importantly, we need to
get more transparent and reliable data. Too much reporting did not provide even half of the reality, which led to fear.
Too many were frightened to go to hospitals or to see their doctor. It is good to see that solutions can be found coming
from different parts of the world based on common sense and nature,” says Roland Schatz, Founder and CEO of
UNGSII.

For over 25 years Media Tenor's mission has been to contribute to objective, diverse, and newsworthy media content
by bringing together the diverse parties. UNGSII is an international, multi-stakeholder, not-for-profit

initiative supporting the UN and the implementation of the Sustainable Development Goals. It aims to provide an
evaluation and comparison of companies’ and countries’ sustainability performance in a transparent manner through
SDG-focused research and data that can provide guidance and benchmarking to companies and stakeholders.

For more information please contact r.schatz@mediatenor.com or +41 55 284 5109
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The SDGs Five Year Anniversary
Visibility of the SDGs in Annual Reports from 500 Blue Chip Companies

80% of corporate annual reports focus on Climate Action
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consistently recognized by companies in the content of their corporate annual reports.

} The importance of SDG 13 to the planet - and to corporate bottom lines - has been
But a related issue, Life Under Water, has remained practically invisible. Why?

Basis: 264,646 statements on the SDGs in annual reports from leading blue chip companies Ned|OTenor 3
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The SDGs Five Year Anniversary
International TV News

Environmental issues are fighting for visibility

SDG 13 - Climate Action SDG 14 - Life Below Water
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information. While climate sometimes rises above this threshold, ocean health is does

} The awareness threshold is the visibility level necessary for media audiences to retain
not which may be why it’s also the SDG with the least corporate commitment.

Basis: 1,594,123 reports on protagonists in BBC 2 Newsnight, BBC1 Ten o' Clock News. ARD Tagesthemen, ZDF heute journal, NBC Nightly F
News, CBS Evening News edlgTe.mor 4



The SDGs Five Year Anniversary
International TV News, 2001 - 2020

Media still struggles to discuss SDGs consistently
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Methodology: Scientific content analysis

Human or Machine?

Computer based language processing currently is used in the following fields:

Automated customer hotlines | Language recognition| Automatic mail answering systems

Classification of text with similar patterns (e.g., medicine, law)

Automated analysis of media stories by
computers at present doesn’t meet the
requirements for reputation risk management
with regard to:

- ldentification of relevant passages and
themes

- Relationships between protagonists

- Correct identification of tonality/sentiment
(MIT: < 60%)

but

Media Tenor’s Solution
Combines technology and human intelligence:

« Search strings check completeness of
analysis material and identify stories on
social media

e Trained human analysts code content based
on scientific codebooks
(validity/reliability>85%)




